TOURISM

Florida is well known internationally for its attractive landscape and ever-
changing attractions. Orlando with its humongous theme parks is the

most visited city in the United States. Miami’s harbor has remained

the number one cruise ship and passenger port in the world for over

20 years. The proximity to the Caribbean and Latin America,

the pleasant weather and the diversity in cultures

make Florida one of the top destinations in the US

for foreigners and above all for US a O

citizens in need of a getaway in m
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Expenditures by Tourists
Shopping 30,6%

Lodging 28,6 %
Meals 21,5% 4
Entertainment 12,5% ’

Transportation 6,9% @ cane
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Main Attractions 40 billion $ of annual
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*Sources: US Travel Association




